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Abstract 
Commodity industry is the typical, fiercely competitive, and developed industry, 
In China, the marketing, brand building, and public relations activity of commodity 
industry represents particular characters and actuality.  One of the characters is the 
powerful influence of the international enterprises. Crest, the only oral care brand 
under P&G, which is the magnate of the international brands, has entered into China 
more than ten years.  It has abundant experience in marketing, brand building, and 
public relations.  Its public relations activity is typical, and inspiring for other brands, 
especially for local brands. 
This paper is composed by six parts.  Chapter I introduces the research 
background and significance of the research, also summarizes some correlative 
literatures.  Chapter II introduces research method.  Chapter III is the background 
of the commodity and the toothpaste industry in China, the recent status and 
marketing activity.  Chapter IV and Chapter V are the case study of Crest, how does 
Crest build up the brand image through public relations.  Finally, Chapter VI is the 
summary of the text. 
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